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	Job title
	Sr. Marketing Manager
	Position
	Full-time

	Reports to
	Executive Director 
	FLSA
	Exempt


Why join our team?

We impact the lives of individuals with autism spectrum disorder (ASD) and their families daily. We influence and support autism acceptance and appreciation worldwide. Come join our innovative, dedicated, and passionate team in delivering and facilitating programs and services supporting individuals and families impacted by ASD across the globe. 
Importance of Role
The Sr. Marketing Manager is responsible for developing and managing all aspects of the Foundation’s marketing strategy and its execution. Duties include:

· Promoting our programs and services, events, products, and brand
· Developing marketing strategies and increasing brand awareness
· Development of creative, innovative solutions for our goals, build relationships at all levels of the organization 
· Assisting in the generation of new donor and grantor leads, retention of existing donors and grantors
· Overseeing marketing department staff including managing marketing budgets and analyzing trends
This position oversees the activation of marketing programs including communications, promotional materials, social media and website strategy, content management and market research/analytics. 
Key Responsibilities
Marketing:
· In conjunction with the Leadership team, develop, implement, and monitor marketing strategies and review current plans for effectiveness to ensure alignment with the organization’s strategic plan. 
· Drive concept, design, and production of marketing campaigns from inception through launch to ensure target audience has a thorough understanding of events’ value offerings, and programs and services.
· Oversee necessary tactics to support the strategic plan including campaigns, brochures, invitations, flyers, databases, videos, and any marketing promotional materials.
· Spearhead the use of social media and the organization’s website to meet organizational goals, including management of various digital marketing channels and search engine optimization (SEO), Social Media Marketing, Content Marketing, Email Marketing and Marketing Analytics. 

· Responsible for setting and maintaining budgets and monitoring expenditures; establish and implement short- and long-range marketing goals, objectives, policies, and procedures.
· Conduct analysis of marketing data, including campaign results, conversion rates, and online traffic to improve future marketing strategies and campaigns.

· Implement a project and data management and tracking system to improve marketing efforts and efficiencies and to ensure deadlines are met. 
· Manage vendors and contractors to collaboratively promote the brand in a timely and cost-effective manner.
· Gather and analyze information to identify new audiences and donors, demand for programs and services, and efficacy of existing marketing campaigns and strategies.
· Prepare and present quarterly and annual reports to Leadership team.
· Promote the brand locally, nationally, and globally using various marketing techniques such as printed materials, social media, website, and other forms of communication.
· Keep informed of marketing strategies and trends.

Management:

· Recruit, interview, hire, and train new staff. 
· Oversee the daily workflow of the department.
· Provide ongoing constructive and timely coaching and complete annual performance evaluations. 
Team

You will be collaborating with a team of 40 with a combined 200+ years of experience. You will engage with donors and grantors and others across the globe and have the opportunity to work closely with the Leadership team. 
Qualifications & Experience
Education & Experience:

· Bachelor's degree in marketing or communications or related field.
· A master’s degree in relevant field preferred.

· At least ten years’ experience in a marketing management role.

· At least five years’ experience in graphic design and social media.

· Proficiency in electronic marketing automation software such as HubSpot.

· Extensive knowledge of marketing strategies, channels, and branding.
· Experience in website design and content management.

· Solid working knowledge of Facebook, Instagram, Twitter, YouTube & LinkedIn.
· Superb leadership, communication, collaboration, and decision-making abilities.

· Exceptional analytical and critical thinking skills.

· Strong time management and organizational skills.

· Experience with marketing analytics/metrics
· Understanding of Constant Contact email database system
· Writing and proof-reading skills (proficient in spelling and grammar).
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